
Tell Your Story (Part One)

MAKE YOURSELF HEARD

Oxford Real Farming Conference
January 5th 2024



My name is Anna, and I come from a small beef and sheep 
farm on the Welsh Borders…



I’m also an agricultural and rural affairs journalist, 
author, television producer and radio broadcaster







www.justfarmers.org



Society is too quick to 
blame farmers for all our 

planetary worries

I think the ignorance of 
food production in this 

country is staggering

The public perception of 
farming is the worst part 

of being a farmer





Being quoted in the media 
is my biggest fear

To me, ‘The Media’ 
means bias, lies and 

propaganda

It’s blood, p!ss and poison 
- and they’re all the same

  The media is terrifying



THE MEDIA IS 
BIASED…



…towards

THE STORY



UNDERSTANDING THE MEDIA



Have you ever…?



WHAT THE MEDIA WANTS



STORIES!



What makes a story?

•New or exclusive

•Peg / hook  (the context)

•Angle (different to an ‘agenda’)









What makes a story?

•New or exclusive
•Peg / hook  (the context)
•Angle (different to a ‘slant’ or ‘agenda’)
•Relevance. Why should anyone else care about 
this? 
•Access (very important for agricultural stories)



Does it always have to be negative?

Crisis, conflict and complaint are the bread and 
butter of news.

But the media isn’t on a mission to be negative…

The goal is to grab your attention.



It’s not all bad.
The media also likes…

✔Triumph over adversity. 
Bravery and emotion.

✔An underdog or ‘real 
person’. Authenticity.

✔Strong Images.



AND…

✔Politics 

✔Exclusives / Exposé 

✔Easy to grasp solutions to complex problems (think 
about this in the context of agroecology)

✔Animals





“My sister Googled ‘George Ford 
Nempnett Pastures and all this came up. 

This wouldn’t have been the case if it 
wasn’t for Just Farmers, so thank you!”

George Ford & Group 4 (2021)



Telling Your Story is not about controlling the media – it’s 
about working with it! Learn how to Play the Game ☺

✔  Sum it up in a sentence. Know your topline.
✔  What’s your angle or hook? Why now? 
✔  Is it relevant to your audience? Why should we care?
✔  Is it new or exclusive?
✔  How will your story make the audience feel? 
✔  How will your story look? Think about location. 
✔  How will you bring it to life? Think about movement, sound and 

activity.



BY UNDERSTANDING WHAT MAKES A GOOD 
STORY…

YOU CAN OWN YOUR STORY and
 COMMUNICATE IT WITH CONFIDENCE



Your ideas…

Would you change 
anything?



emily@justfarmers.org 
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